Name of the subject: Local population and social responsibility in tourism business

Teacher(s): Aleksandra S. Dragin, Milica J. Solarevi¢

Status of the subject: Elective

Number of ECTS points: 15

Condition: -

Goal of the subject: Research of contemporary business concept in tourism based on the principles of social responsibility, or
more precisely the business concept in accordance with characteristics and needs of the local population and the local
environment. The population develops under the influence of social development and vice versa, which is reflected at the social
level as a policy of responsible business in tourism. Feedback between the local population and business in tourism is needed,
immediate and its understanding represents the main goal of the subject.

Outcome of the subject: Students will gain a systematic understanding of the concept of social responsibility in tourism business
as a possibility for the local population to develop the family business, or to be involved in the business of other companies. By
analyzing the case studies on the examples of the local environment, students will acquire the skills for assessment of responsible
usage of resources in the function of tourism from the perspective of the local population, as well as skills for solving specific
tasks and problems. Students will also gain the skills of independent research, selection and processing of indicators, which will
further enable them for writing a scientific paper or even a PhD dissertation based on this issue.

Content of the subject

Theoretical lectures

Multidimensionality of the concept of business social responsibility; factors and perceptions of the business social responsibility;
models and possibilities of involving the local population in the implementation and improvement of social responsibility
activities in tourism; case studies of the effects of business social responsibility on the local population through tourism; the
influence of socio-demographic characteristics of the local population on perception, motivation and the possibility of
participating in social responsibility in tourism business; local population as a carrier of development processes in social
responsibility in tourism business, companies engaged in social responsibility in tourism as a carriers of sustainable and
population development of the local community.

Practical lectures

Using the model of social responsibility in tourism business on the example of selected local population.
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Number of active classes | Theory: 4 (60) | Practice:

Methods of delivering lectures: Method of verbal presentation; illustrative-demonstrative methods

Evaluation of knowledge (maximum number of points 100)

Pre-exam obligations Points Final exam Points

Seminar Paper 50 Verbal Exam 50




