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Condition:- 

Goal of the subject 

Introduction to the theoretical and practical knowledge and examples, how destinations can increase their 

competitiveness. This enables the understanding of the complex and multifaceted nature of the factors that make 

the destination more competitive. The introduction of guidelines on how to create a successful destination with 

the launch of a conceptual model of destination competitiveness, so that realizing the importance of 

sustainability to ensure its long-term success. 

Outcome of the subject 

Introducing students to the factors of competitiveness of tourist destinations. Understanding the functioning 

model of destination, destination management and marketing competitive destinations. Students learn to manage 

destination management organization, and to build brand (trademark) and branding. 

Content of the subject 

Theoretical lectures 
Destination as a spatial and functional unit of the tourism industry. Competitive destinations. Sustainable 

destination. Model of destination competitiveness. Macro and micro environment of the destination. Basic 

resources and attractions destination. Following factors and resources. Policy, planning and destination 

development. Destination management - the key to gaining sustainable competitive advantage. Destination 

marketing - strategies and practices. Marketing mix destination. Marketing competitive destination in the future. 

The parameters that define the potential destination. Functioning of the destination model. Creating a brand of 

tourism. 
Practical lectures 
Independently create a functional model of competitive destinations. 
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Number of active classes  Theory: 4(60) Practice: 

Methods of delivering lectures 

Oral presentation method, Illustrative-demonstrative methods, Group work, Case study analyzes. 

Evaluation of knowledge (maximum number of points 100) 

Seminars  50,  Oral exam  50 
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