Name of the subject: Strategic partnerships and intersectoral connection in tourism

Teacher(s): Igor Lj. Stamenkovi¢, Olja Munitlak Tvanovié

Status of the subject: Elective

Number of ECTS points: 15

Condition:-

Goal of the subject

The aim of the course is to acquire the latest knowledge in the field of strategic partnership and intersectoral
connections in tourism. Tourism, as an economic activity in the development of which numerous partners in the
destination are involved, will not bring significant benefits to the local community if the formation of its
development strategy does not balance the interests of various stakeholders from the public and private sectors.
Therefore, the aim of this course is to provide future tourism professionals, who will work in responsible places
where tourism development policy and event planning is created, but also future scientists, with the knowledge
needed to form an adequate stakeholder network that will include stakeholders from various sectors (culture,
education, sports, hospitality), which are related to the development of tourism in the destination.

Outcome of the subject

The acquired knowledge from this course should enable doctoral students to take into account the different
interests of stakeholders in practical and theoretical work when developing tourism development strategies in
certain destinations and to evaluate their role in formulating a development strategy based on the principles of
sustainable tourism development. Therefore, the outcome of this course will be the ability for research and
practical work in the field of strategic planning of tourism development in the destination, including event
planning and marketing planning.

Content of the subject

The concept and significance of stakeholders in strategic management. Key stakeholders in the destination
responsible for tourism development. Disadvantages of the traditional way of planning tourism development.
Lijiang model of stakeholder cooperation in cultural tourism. Specifics of strategic planning for rural tourism
development. Stakeholder approach in the concept of total relationship marketing. Stakeholder networking in
event planning.

Theoretical classes take place through lectures

Practical classes are conducted through the preparation of seminar papers in the field of strategic planning and
inter-sectoral connections in tourism. Students will explore some of the tourism sub-sector and its inter-sectoral
development on the examples of large and regional events and institutions that participate in their planning and
implementation.
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Recommended doctoral dissertations and scientific papers in mentioned fields by subject professors.

Number of active classes | Theory: 50 | Practice: 50

Methods of delivering lectures Individual consultations, seminar papers, project presentation.

Evaluation of knowledge (maximum number of points 100)Scientific research 50 points; Oral exam 50 points




