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Learning objectives: The objective of the course is to enable students to become acquainted with various ways of
destination management, the process of designing and developing tourism products, as well as creating a tourist
experience. The goal is to educate and train students to create a tourism product, create experiences, effectively
communicate tourism content on the market and develop a branding strategy for tourism products. Increasing
competition in the world tourism market requires well-trained and qualified staff for creating tourism products,
promotion and presentation of a tourist destination in order to establish a competitive advantage. Through different
case studies, positive and negative examples of tourism product development will be noted in order to pointed out
the importance of making decisions related to the destination development.

Learning outcomes: Learning outcomes:
Upon completion of the course the students will be able to:
e  Explain the basic theoretical knowledge related to tourist product development, management of
tourist destinations,
e Creat branding strategies
Manage the process from developing the idea to a specific tourist product.

Syllabus:

Theoretical part:

The concept of tourist destination and cultural tourism product; The process of tourist destination management;
Tourist destination competitiveness; Cooperation and partnerships of stakeholders in tourism; Components of
cultural tourism product; Categories of cultural tourism products; Phases of the formation of a cultural tourism
product; Adaptation of the cultural tourism product to the target market; Methods of internal and external quality
control of the tourist product; Defining and discussing basic principles of quality management system; Certification
of quality management system; Analysis of customers’ satisfaction with quality of tourism product; Methods and
techniques of improving quality of tourism product. Strategy of tourist market segmentation and identification of
customer profile; Creation of tourist experience; The importance of storytelling in cultural tourism; Branding
strategies in cultural tourism; Marketing of a cultural tourism product.

Practical part:

Project tasks related to the development of specific tourism products in cultural tourism and the design of branding
strategy for the given products.
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Weekly teaching load Lectures 2 (30) Exercises 2 (30)
4 (60)

Methods of Teaching:
a) method of oral presentation; b) visual presentation method; ¢) method of discussion; d) Textual method e)
Illustrative-demonstration methods (Searching the Internet and standard library documentation, by defined topics).

Grading method (maximum 100 points)

Pre-examination assignements points Final examination points
Activities during lectures 0-5 Written examination

Practical skills 0-5 Oral examination 30-45
Colloquia 15-30 [ L

Seminar paper 0-15







