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Learning objectives

Training students to successfully deal with professional tasks of planning and organizing hunting tourism activities in
hunting tourism destinations, as well as managing hunting tourism agencies, tourist and hunting organizations and other
companies in the hunting industry.

Learning outcomes

Upon completion of the course, the student will be able to carry out hunting tourism popularization, animation,
organizing and conducting tourist hunts, organizing hunting tourism events and other jobs and tasks in the field of
management and marketing in hunting tourism.

Syllabus

Theoretical instruction :

The concept of hunting tourism; Specific characteristics of hunting tourism; Functions of hunting tourism; Hunting
tourism in the social division of labor; Correlation of hunting tourism with other forms of tourism; Development of
hunting tourism in the world and in Serbia; Concept and types of tourist hunting; Stages of organization and
implementation of tourist hunting; Preventive and operational safety measures in hunting; Bans on hunting; Hunting
tourism resources; Concept and characteristics of hunting tourism destination; Specifics of the valorization of hunting
and tourism destinations; The specificity of valorization of hunting events; Hunting tourism demand; Hunting tourism
offer; Hunting tourism product; Mediation in the hunting tourism market; Economic effects of hunting tourism;
Sustainable development and preservation of biodiversity as value landmarks in hunting and tourism activities; Hunting
ethics; Business ethics in hunting tourism; Normative-legal regulation of importance for hunting tourism; International
conventions and other norms related to the matter of hunting tourism; Organization of hunting tourism activities;
International organizations for tourism and hunting

Practical instruction

Practical work in hunting tourism agencies, hunting grounds, hunting industry companies, hunting associations, tourist
organizations, participation in the organization and implementation of tourist hunts, participation in the organization
and implementation of hunting tourism events.

Literature:

1. Matejevic, M., Markovic, V. (eds) (2023). Evaluating the hunting tourism potential — International case studies,
University of Novi Sad, Faculty of Sciences, Department of Geography, Tourism and Hotel Management ISBN
978-86-7031-617-1  (pdf),  https://huntour.czu.cz/en/r-16526-outputs/r-19310-03-case-study-evaluating-the-
hunting-tourism-potential
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Methods of Teaching: Lectures, lllustration and Demonstration, Practical skills

Knowledge score (maximum 100 points)

Pre-examination assignements points Final examination points
Activities during lectures 5 Written examination

Practical skills 5 Oral examination 45
Colloquia 0 |
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